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How long have you been tattooing? Where did you 
get started?
For eleven years now. I started at Tranceformations Tattoos 
in Nanaimo as an apprentice under Desiree and Damon. I 
worked there for three and a half years before opening a 
street shop called Black Label Tattoos in Duncan. I ran that 
for three and a half years, working with other artists, before 
deciding to move the street shop to my own home based 
studio; I’ve been operating here for four years now.

How do most people respond to your home based 
studio? 
Most of my clients are from other cities and provinces 
and search for me through different sources, so they are 
prepared to travel to Duncan to be tattooed specifically by 
me. The home based studio provides a good vibe for most 
of them. My clients are willing to pay a higher price to be 
tattooed by me, and therefore find it even better that I am 
in a private studio as opposed to a street shop.

What made you decide to move your shop to a home 
based studio?
I was getting tired of the ‘walk-ins’, who just wanted cheap 
pricing and quick tattoos. I find it less distracting and clients 
seem to prefer this type of environment over a street shop. 
Now I can carefully pick and choose which tattoos I want 
to do and for which type of customer.

We have heard great things about you from numer-
ous people on Vancouver Island, including fellow tat-
too artists. What is it that has built you such a strong 
following and reputation, and what type of clients do 
you generally work with?
I get great feedback from clients in terms of the home based 
atmosphere. My personality is down to earth and I’m easy 
to get along with. Most of my clients are referred to me or 
hear about me through ‘word of mouth’.  I generally do 
larger, more detailed work, and my clients are dedicated 
to starting and completing their piece before moving on.

What do you like most about operating your business 
from home?
I have the best of both worlds. I can wake up and simply 
walk downstairs to work, or I can take my work to another 
location, at any of the numerous tattoo shops on the 
island, and work from there for a few days if I choose. It’s 
nice to get away from home and get my fix for the shop 
environment once in a while.

Teemu’s home based studio is pristine 
and provides for an extremely relaxed 
atmosphere.

TEEMU HAKALA
Teemu Hakala is not your ordinary tattoo artist. In fact, by his own definition, 
he would rather be known as an ‘Ink Dealer’. We visited him at his home 
based studio in Duncan to get an insight into this unique environment.

ARTISTS

250-715-6039
www.InkfIEnD.cOM
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BABY JANE
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The Foxy Box 
9-655 Fort Street
1-778-265-6593
www.foxybox.ca
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Love it, be good at it, and then the money will follow. If you 
love what you do, then it’ll never be work. Personally I’d go 
to an artist owned shop.

Where do you get your inspiration from?
I get my inspirations from everything around me: writing 
poems, playing music and being with nature...

What are your clientele like? Any great stories you 
want to share?
We have a pretty diverse group of clientele. I’ll do anything 
that comes to my door: custom, traditional, modern, 
portrait, Asian - Japanese, cover–ups, etc. Art is art…
whatever form it comes in… 

A lot of interesting stories! Too many to mention, but the 
weird and exciting custom tattoos I’ve done usually have 
the most interesting stories behind them. I just love doin’ 
meaningful art on someone, they love it ‘cause it looks good 
on them and they really treasure it deep in their hearts.

So, what’s next for you? 
Future plans: We’ve got some guest artists coming in; 
piercing is goin’ onboard right now. We might get a local 
artist to help me on overload work and walk-ins. We’re 
trying to do more conventions.

LIve AND LeARN, puSh The ARTS, pLAy mu-
SIC, CLImb mouNTAINS, meeT NeW peopLe, 
See The WoRLD. peACe ouT…

I usually do the Kalinga, Polynesian, Pacific Islander, Neo-Trib-
al Style of tattooing by Tapping and Hand poking, and mix in 
some modern style with a machine to create something that’s 
unique and looks good.

“Tapping’s still the best body adornment.”

And the shop? Tell us more about Birthmark Tattoos. 
Where’s the name from? What roles do you play and 
what it’s like owning your own business, etc.?
We started the shop in April 2010. For me getting a tattoo is like 
being born again with a mark, the start of a new beginning, and 
most of the time if somebody asks me “what is that on your 
skin?”, I usually answer them: “a birthmark”…so: Birthmark 
Tattoos.

The role I play is everything! You have to be responsible for 
everything from the ground up. From the smallest details up 
to the biggest project: marketing, merchandising, promotions, 
advertisement, booking, inventories…etc. It’s really hard 
running your own shop. You have to be the manager, janitor 
and receptionist all at the same time. I really like having an 
employee to help out: answering phone calls, setting up 
appointments, doing stencils… at least it lets me concentrate 
on the art!

How do you feel about tattoo shop owners who aren’t 
artists themselves?
If they’ve got some business skills, it’s good business wise. I 
was a former school teacher with a Bachelor of Arts in Eco-
nomics and spent two more years studying music education. 
I also worked for a bank (in the Philippines) so I probably got 
my organizational and management skills there. Which is very 
helpful!

But I did try to stay with art related works here in BC. I worked 
as an airbrush artist/sculptor, at a printing co., car painting, etc.
You gotta have some passion for art… a deeper love for art. 
The difference is that businessmen are there simply to make 
money, but nowadays you gotta learn both to be able to 
survive. There’s a lot of competition out there and business 
knowledge is always a plus, but artists do it for art, then money. 

So, where did tattooing start for you?
I’ve been tattooing for almost ten years now (full time for about 
five). I worked for a couple of shops before opening my own, 
but, for me, it all started back home in the Philippines, when I 
was a teenager. You know, fun silly things you do when you’re 
young…

Tell us about it!
Well, when I was a teenager (fraternities, gangs, that sort of 
stuff), we’d get drunk, maybe get high and then get tattoos 
manually with the use of bamboo sticks with a needle on the 
tip, and use Indian ink. Or get some branding with the use 
of cigarettes. Basically we’d improvise and make a tattoo 
machine out of whatever stuff we could.

So, what motivated you to take all that improvisation 
and turn it into a business?
Never really thought of tattooing as a carreer. That was, 
until I moved here to Vancouver. At the time, I wanted to get 
somethin’ big done on me so I looked around for some tattoo 
shops. And man, they are expensive! So I decided to get a kit 
and do it to myself. I’ve been doing art since I was a kid. They 
say: an inborn thing, or gifted.

Explain tapping to us. Where does it come from? You do 
a lot of it? And what types of tattoo can you do with it?
It’s from back home (Philippine Islands), called Kalinga Tat-
toos. Up in the mountains, from the headhunters tribe. I’m 
just trying to preserve our own tattoo culture and arts, and 
promote it. 

I do it once in a while. On some very special occasion… by 
special appointment!

Consultation is always a must! For custom designs and pat-
tern it has to suit the wearer’s story, genealogy, personal traits, 
spirituality, achievements and/or significant points in life, envi-
ronment, culture, social status, etc.

Tapping’s harder and takes a lot longer than the machine. Not 
as precise as the machine on lines, but it’s more about the 
experience of it. The old, authentic way. Like paying respect 
to how it all started and experiencing a part of it.

ARTISTS

MAYO LANDICHO
For the owner of Birthmark Tattoos, Mayo Landicho, tattooing is more than just a 
business: it was part of his growing up and part of his culture back home in the 
Philippines. So we sat down with Mayo to find out about his shop, history, what 
his future holds and to give us some in depth info on tapping!
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THE LAROUCHE SISTERS
JULIA LOGLISCI PHOTOGAPHY

MODELS
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Birthmark

MODELS

604-727-5399
www.birthmarktattoos.com
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MARK WILLIAMS

TATTOOS IN 
THE WORKPLACE

BY

MARK WILLIAMS

I’ve been getting tattoos since I was in high school. I’ve always thought they were interesting. I would go to 7-11 and look at all the tattoo 
magazines and XXL and see what was going on in the world of ink until finally I committed and got one. This is going back nearly 10 

years. Growing up I had always faced the stereotype of having tattoos and having to cover them up for certain jobs and certain people. 
I never agreed with having to cover up for anyone because in my view, it’s my body, and my body is my canvas. No one can tell me any 

different.

It wasn’t until obtaining employment with Future Shop that I really changed my view of tattoos in the work place. When the interview was 
concluding, I rolled up my sleeves and said, “if these are going to be an issue, we can call it how it is now and walk away from here on 

good terms.” They said, ‘no, we don’t discriminate around here.’

Being face to face in a sales role I am often posed with the question of ‘what do your tattoos mean’? If nothing else, my tattoos have 
turned out to be a great conversation starter; although from time to time I do hear customers utter to themselves ‘I can’t believe they 

hire people like that to work here.’

I don’t believe that physical appearance affects one’s professionalism 
in the work place.

Talent is more than just skin deep; I’m probably the most heavily tattooed employee in the entire company and they still saw value in 
making me the Sales Manager.

“It’s not the tattoos that make the person.

Remember that.”

FEATURE
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TATTOOS IN THE WORKPLACE

Statistics indicate that four in ten people between the ages 
of eighteen and twenty nine years have at least one tattoo. 

Many young high school graduates from this group are in 
need of a job; but, does having a tattoo create barriers for 
employment?

Now, be honest, when you think of a person who is covered in 
tattoos, where do you picture them working?  A tattoo shop? 
Construction? A bar? What about bureau jobs in the govern-
ment, or a doctors office?  Unfortunately, this “inappropriate” 
stigma that generalizes tattooed-covered individuals will never 
disappear, but the question is, is it fair? 

It is safe to say that image still matters in obtaining and keeping 
a job, possibly more than ever before. A study conducted 
by CareerBuilder.com found that thirty seven percent of HR 
Managers refer to tattoos as the ‘third physical attribute most 
likely to limit career potential’. So even if a person has attended 
university or college, received their credentials and are greatly 
skilled, their appearance can always affect and sometimes 
limit them when searching for a career.

Angelina, a legal secretary at a governmental office, explains 
how some individuals from her generation may portray tattoos 
in the work place.  

“The old-school mentality is that tattoos may 
represent a lifestyle that may not be conducive 
for that work environment”

“Depending on the location of the tattoo, it may not portray 
a professional image. Some people may have a biased 
perception towards visible tattoos. If the tattoo is visible or 
offensive, it may have an impact on the customer in that 
environment and may not portray the image expected by the 
employer.  If representing specific employers, large, obvious 
tattoos may not be appropriate in that work environment.” 

Although it is clear that some employers may agree that 
tattoos have an impact on professionalism, does this mean 
that business owners themselves can not be successful if they 
are heavily inked? 

Cole Byers, Owner at McRae’s Restaurant in Victoria, has 
sleeve tattoos covering both arms. We asked Cole to share his 
experience regarding tattoos in the work place.

In the past, have you ever faced difficulties with an em-
ployer because of your tattoos? 
“Once in the past I had an employer at a bar ask me to wear 
long sleeves so my tattoos were not visible. But within a 
month’s time he was no longer concerned with my tattoos and 
I displayed them openly.”

Do you think it is harder for tattoo covered individuals to 
find jobs in a profession where tattoos might be portrayed 
as “inappropriate” (such as a doctors office, a government 
desk job, etc.) 

“I think there still may be work environments and professions 
that consider tattoos as ‘inappropriate’. I believe more and 
more workplaces view tattoo ink as an art expression of one’s 
memories, beliefs or interests. I think there are less people in 
our society who associate tattoos with the rebel or rough type 
persona. “

Would you hire somebody to work for you even though 
they had a lot of tattoos?
“I have no concern with hiring someone who has tattoos.  In 
the service industry such as a restaurant, I do need to be sen-
sitive to the fact that I serve a wide range of clientele so the 
tattoos need to be tasteful and attractive.  Ink can often be an 
object of conversation.”

What can be done to help people realize that discriminat-
ing against tattoo’s in the work place is not fair? 
“I think over time people will realize that tattoos are just an-
other artistic mode of self expression.  The more often people 
show pride in their tattoos at work, the more it will become 
accepted.”

It’s fair to say that ones opinion regarding tattoos in the 
work place is a biased one. Sure there might be people with 
tattoos who would say that they should be accepted in the 
work place, but there might also be people with tattoos who 
slightly disagree. Maybe it all comes down to the actual 
appropriateness and location of the tattoo itself. Yes, to some 
a sleeve of tattoos just looks like a bunch of ink, but to others 
the difference between a drunken leprechaun with a Guinness 
in its hand, and an angel overlooking a portrait of a loved one 
might make an impact as to whether they get hired or not. It 
just depends on how judgemental the employer really is. 

We all have that friend who permanently marked their body 
with a drunken mistake, or a regretful piece of “artwork” they 
wish they never got. However, even though a person may 
have an “inappropriate” tattoo to others, to them this tattoo 
may have a much deeper and more significant meaning. Every 
tattoo has a story, even if it’s a drunken one. And for whatever 
reason, that person got that tattoo because they wanted to 
be reminded of that certain something for the rest of their life. 
Why should they feel ashamed or embarrassed for that?  We 
are all entitled to our own opinion, but who is more effected 
by this in the end? The employer; by saying no to a potential 
valued employee because of their appearance. Or the potential 
worker; who feels like they missed out on a great opportunity 
because of their appearance. 

Meredith Haberfeld, an executive career coach explains to 
us the key to succeeding is getting a feel for the culture of a 
workplace.

“When it comes to the issue of whether ink 
will affect your livelihood, it really depends 
on where you hope to get work.”

“The more often people show pride 
in their tattoos at work, the more it 

will become accepted.”
Cole Byers - McRae’s Bistro

BY

JULIA LOGLISCI
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The 1870’s was when the first ever tattoo machine was invented. What started off 
as an “electric pen” quickly evolved into coil and rotary machines. The foundation 

of the modern tattoo machine is still comparatively unchanged from its original, how-
ever, modern day technology and new advancements in the mechanics behind the 
equipment has allowed artists to have the freedom to choose which ever machine 
they want. Whether it’s a light weight, quiet rotary or an older original coil machine, 
every tattoo artist has their preference. West Coast Ink asked local tattoo artists which 

machine they prefer.

NOMADIC PISTON SPRINGS

VERY QUIET

SETTINGS ALLOW YOU TO ADJUST THROW

“I PREfER TO USE custom BUILT MACHINES. I LIKE THE heavy, solid steel and 
brass MACHINERY.” 

Erik - Owner at Wolf Sheep  

“IT’S LIKE LEARNINg HOw TO DRIvE A CAR. YOU START Off wITH A standard AND LEARN 
HOw THE CAR wORKS, then ONCE YOU gET MORE COMfORTABLE, YOU CAN SwITCH TO AN 
automatic.”

Sarah - Tattoo Artist at Wolf Sheep 

ROTARY
VS

cOIL

ARTICLE

NOMADIC PISTON MtOVES UP AND DOWN

LOUDER

ORIGINAL OLD-SCHOOL LOOK & FEEL

BY

JULIA LOGLISCI
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“EvEN thouGh I PREfER TO USE THE NEwER KINDS, IT wAS THE OLD SCHOOL MA-
CHINES THAT built the industry.” 

Greg Murphy - Union Tattoo
 

“I LIKE THE Feel Of A MACHINE IN MY gRIP THAT wAS HANDMADE BY SOMEONE wITH 
A LOvE fOR TATTOOINg AND THE ART Of MACHINE BUILDINg.”  

There is a certain pride that goes into setting up a piece of 
iron to lay down a classic tattoo design. There are also a lot 

of things that can go wrong with a coil machine. I’m no builder 
myself, but I can strip a coil machine and put it back together, as 
well as diagnose and fix just about any problem that comes up. 
They are cheep to fix, and build, but I would rather spend my time 
tattooing. 

Some of my coil machines have been running for a couple years 
now and haven’t had a single problem yet (knock on wood). Coil 
machines have a short pause at the top of the needle stroke, 
while the electricity charges to drive the needle down into the 
skin. 

With rotary machines, there is continuous movement, allowing 
the needle to spend more time in the skin than a coil machine. 
This could be seen as a faster and more efficient way of tattooing. 
So what this means for the artist is, the hand movements need 
to change a little to accommodate the actual time the needle is 
spent in the skin. 

Amazing coverage artists like Canadian James Tex use rotary 
machines and can cover a great area in an astonishingly short 
amount of time. When paired with years of tattooing experience 
and an alien-like photographic memory, it seems to me that this 
is the only way to tattoo. But irons can hit hard and fast, and can 
put in colour and black and grey just as quick. it definitely comes 
down to personal preference and choice of what machine a tat-
too artist would use. 

In my experience using both machines, I like to use them for dif-
ferent projects. My favourite machines are a couple that I had 
built by my late friend Jay from Addictive Tattoos out of London, 
Ontario. 

If your a kitchen wizard, come by our shop, Rising 
Tide Tattoo. I have some bolt cutters and a finger 
donation bin with your name on it!

BY

KYLE WILLIAMS
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McRae’s is Victoria’s Original Westcoast Bistro.
Catering to a diverse demographic, McRae’s Bistro is  a venue that is family 

friendly and comfortable, while staying true to the Westcoast.

PAIGE B. FAHIE
EUBEY PANTER PHOTOGRAPHY
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